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The Paseka School of Business at Minnesota State University Moorhead has long been 

recognized as a leader in curriculum and programming in international business.  Over that past few 

years, the program has become even more innovative and integrative across disciplines and universities, 

particularly in relation to China.   The program includes exchange agreements with Chinese universities, 

unique curricula, the use of technology to link students at MSUM with students around the world, 

community events, and faculty research.   

Strategy/Program (includes uniqueness and benefits) 

 The School of Business introduced a Doing Business in China certificate during the 2013-2014 

academic year.  This certificate includes the following courses:  Chinese (language) 101, Chinese Culture, 

Introduction to International Business, Doing Business in China, and a 3 week study trip to China.  The 

certificate program is a great example of innovative and integrative curriculum that spans the university, 

allows students to complete part of their general education requirements, and prepares students for global 

business through their participation in the study abroad experience.  This program is available to 

university students as well as to community members. 

Beyond the certificate program, two MSUM professors, Dr. Ruth Lumb and Dr. Peter Geib, have 

incorporated virtual learning experiences into their international business and other courses.  Students in 

MSUM classes interact directly with students from Shanghai Finance University and Xi’an University of 

Science and Technology, both in China.  Some examples of interactions that have taken place include: a 

consumer research project for a local candy company, team case analysis, consumer behavior topics to 

discuss similarities and differences between cultures, discussion about course materials, and other 

informal discussions and conversations between the faculty and students.  This experience has been 

extremely valuable for our students because they have first-hand knowledge and experience of working 

with students in another country and how cultures differ.  These virtual exchanges have created a very 

rich learning environment for students at MSUM and in the Chinese universities. 



Over a two academic year time frame, MSUM has hosted three Chinese scholars.  These scholars 

have conducted research with MSUM faculty, guest-lectured in MSUM classes, spoken at community 

events, and one faculty person taught a course on Tourism in China during spring semester of 2015. 

As part of the focus on Doing Business in China, the School of Business has hosted a Global 

Innovation Day on campus each of the past three years.  There are a wide variety of activities related to 

global business, including a lunch panel of students who have participated in the study abroad trip 

outlining their experiences, lectures by exchange professors, and presentations by international business 

faculty.  Each year, we have invited high level keynote speakers to present at the event (in person and via 

distance technology).  Keynote speakers have included: the Deputy Consul-General for the People’s 

Republic of China from the Chicago consulate, a United Nations Ambassador, a representative from the 

World Bank, and scholars on energy policy. The final part of the day includes a panel discussion where 

local and regional business people whose companies have done business in China talk about their 

experiences.  This day typically brings in a large number of business people from the community as well 

as faculty, students, and administrators from MSUM and other higher education institutions in the F-M 

area.  We have become very close partners with the Greater Fargo Moorhead Economic Development 

Corporation and the North Dakota Trade Office, organizations that have helped promote our events and 

have assisted us in finding panelists. 

 The School of Business has also worked closely with the languages department at MSUM in 

terms of curriculum and participation in the Global Innovation events.  Language students have 

participated by doing calligraphy for participants and providing poster sessions. 

 Dr. Lumb and Dr. Geib have traveled and researched extensively in China for many years.  They 

bring a wealth of knowledge and experience to the students in their classes.  They have also published 

numerous articles in peer reviewed journals resulting from their travels and research.  Dr. Geib has 

published 8 papers in the past 5 years (and a multiple of that over the past 15 years), including those on 



the economy, trade, innovation, and entrepreneurship in China and the Pacific.  Dr. Lumb has published 

on marketing and trade in China.  She has also made numerous invited presentations at universities in 

China and has been named a part-time professor at Xi’an University of Science and Technology.  Their 

combined experiences and wisdom are a huge benefit to students in their classes and in the business 

programs at MSUM. 

Adaptability to other Institutions (and other countries/regions) 

 The Doing Business in China certificate model is easily replicated at any university.   It can also 

be replicated to other countries or regions of the world.  For example, MSUM is planning to launch a 

Doing Business in Latin America certificate in the near future using the model in place for the current 

certificate program. 

 

 

 

 

 

 


